Marketing Plan 

G. Rayt Hire
2102 Woodmore Circle

Atlanta, GA 30341
404.123.4567
Graythire@student.mercer.edu
Professional Objective:
Obtain a position in one of the following three capacities: 1) Human Resource Development Program; 2) Mid-Level Compensation Analyst; 3) Mid-Level Recruiting/Staffing

Preferred Work Functions:
Compensation

Organizational Development

Executive Staffing

Positioning Statement:

I am an experienced M.B.A. candidate focusing on providing services in a non-profit organization with a proficiency in operations and education. My experience includes roles within one of the largest non-profit organizations in the SE, a leading mental health institution, and concepts and theories of human resource leadership from a regionally recognized institution of higher education.  

Competency List:

Management

Analysis




People Development


Projects


Operations




Assessing Performance

Departments


Internal/External Benchmarking

Motivating

New Initiatives

Budget Preparation/Analysis


Training

Developing Procedures

Target Market:

Non-Profit, Education, Healthcare, Hospital, Government
Geographic Location: 
Atlanta, GA
Industry:


Non-Profit, Not-for-Profit, Healthcare Agencies, Hospitals
Size of Organization:
200+ employees
Organizational Culture:
Direct, Professional, “Do-it-Yourself” Learning, Focus on Continuous Career Development/Growth, Meritocracy

(over)
Target List by Industry:

	Non-Profits
	Education
	Healthcare
	Hospitals
	Govern-ment
	Other

	American Cancer Society
American Red Cross

CARE USA


	Emory University

	McKesson HBOC
C.R.Bard


	Northside Hospital
Piedmont Hospital
	GA Dept. of Mental Health
CHOICE (Public Safety)


	Medical Associates Inc.
ADP

Ernst & Young



Top Ten:

1. CARE USA

2. Emory University

3. American Cancer Society

4. Piedmont Hospital
5. GA Department of Mental Health

6. Northside Hospital
7. American Red Cross

8. McKesson HBOC
9. C. R. Bard
10. Ernst & Young
